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e Client:
» 1-800-Bakery.com B2B —Corporate Gift service division.

» Case:
» Simple Landing Pages used to personalize special trial-request offer.
» Objective:
« Engage with current lead & client database by personalizing Thanksgiving
Corporate Gifts offer.

& Estimates Have Bought Estimates Have Bought 34

& Estimates Leads Estimates Leads 210

ﬁ; Trial Requests Bought Trial Requests Bought 12

ﬁ; Trial Reguests Leads Trial Requests Leads 131
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A. Intial Test:

» Wednesday 08/26/09
» 25% of database
» Segmentation: Leads & Past Purchasers

ﬁ:. 25 -EstHave Bought A 25% random sample of Estimates Have Bought.
ﬁ:. 25-EstLeads A Z25% random sample of Estimates Leads.

5:, 25 -Trial Bought AZ28% random sample of Trial Requests Bought.
ﬁ:. 25 -Trial Leads AZ28% random sample of Trial Requests Leads.

» Treatments:
« Same title in both groups: ~1-800-Bakery~ FreeTrial to Start Planning Your Corporate Gifting
* Emails Sent: 94
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* Version Bought:

packaging was perfect and vou even sent a few

extra.

Please let me know how | can help
with your Holiday gifting needs by

Debbie wilson, Sales Executive,

* \ersion Lead:
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the upcoming Holiday's and
throughout the year. Increase sales,
multiply your referrals, and reward
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"Best custom logo cooldes | have ever seen or
tasted - | got many compliments! They were a hit

replying to this email or calling me Valassis - 04/29/2002

at 1-800-287-9870 Ext. #3.
Thank You,
| Tony Stoddard

Director of Corporate Sales
1-800-Bakery.com

P.S.: Feel free to share this offer
with your colleagues & friends!

Share This Special Offer »

You may also wish to consider these great corporate gift ideas...

Chocolate Chip
Coffee Cake
“f cannot tell you how happy we are
that we went with your company
this holiday season! Everyone raved
about the freshness and quality
fand of course yumminess) of the
baked goods. Thank you 50 much!™
Danielle Ruggiano
MDavis Inc.

Custom Logo Cake

" contacted 1-800-Bakery with o
rather difficult order for our
company milestone party...
invalving 500 different locations
throughout the US. Our order was
handled flawless!y and al! of our
locations celebrated in style!”
People First Coordinator
Domino's Pizza

Gourmet Bakery
Assortment
"When | send vour thank you gift
packages, i'm an instant hero! Many
of my clients have senf me so many
more referrals now, and you're the

reason my business
has increased almost 100%
in the past year.”
Steve Schawbel
Cruise Club of America

your workforce by sharing our
memorable treats!

Please let me know how | can help
with your Holiday gifting needs by
replying to this email or calling me
at 1-800-287-9870 Ext. #3.

Thank You,

Tony Stoddard

Puvmcbme f Cmemmembm Calme

with all of my customers and my co-workers. Your
packaging was perfect and vou even sent a few
extra.

Debbie wilson, Sales Executive,

Yalassis - 04/29/2009
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Share This Special Offer » 201



 Landing Page:
 Title matching offer
» Auto-filled spaces on form to expedite conversion

» Results:
*Emails Sent: 94
» Unique Opens: 29 30.9%
» Unique Clicks: 14 14.9%

» Lead Conversion: 6 6.4% (42.8% of all clicks)



B. Optimized Version:

 Monday 08/31/09

*Optimized by adding the social-forward feature (which was only placed on email
campaign and had no clicks) on trial-request confirmation SLP, as well as on
confirmation transactional email.

» 75% of database

» Segmentation: Leads & Past Purchasers

» Treatments:
» Same title in both groups: ~1-800-Bakery~ FreeTrial to Start Planning Your Corporate Gifting
* Emails Sent: 282



 Landing Page:
 Title matching offer
» Social forward added to confirmation page & email

» Results:
* Emails Sent: 282
» Unique Opens: 58 20.6%
» Unique Clicks: 27 9.8%

 Lead Conversion: 12 4.5% (44.4% from clicks)



C. Optimized Version for Non Openers:

* Non Opens - 09/14/09;

» Optimized by adding the social-forward feature (which was only placed on email
campaign and had no clicks) on trial-request confirmation SLP, as well as on
confirmation transactional email.

» Segmentation: Leads & Past Purchasers

e Treatments:
e Title Variation:
* Review acknowledgement VS Service offering
 Emails Sent: 246
» Unique Opens: 16 6.6%
» Unique Clicks: 9 3.7%
» Lead Conversion: 6 2.4% (66.6% from clicks)



